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1. GENERAL PROVISIONS 

1.1 The standard terms and conditions for advertising services (hereinafter: service) of AS Eesti Post (hereinafter: Post) are 
applied to the domestic and international advertising services offered by the Post. 

1.2 The standard terms and conditions are established on the basis of the laws of the Republic of Estonia, primarily on the 
basis of the Postal Act and the requirements of its legal instruments. In addition to the standard terms and conditions, 
relationships between the parties are regulated by the legislation of the Republic of Estonia, the Advertising Act, the 
general terms and conditions of the service contracts of the Post, and the Principles of the Post for Processing Customer 
Data. If a provision of the standard terms and conditions proves to be entirely or partly invalid after amendments have 
been made to the legislation, other provisions of the standard terms and conditions shall still be valid. 

1.3 The Post is entitled to unilaterally change the standard terms and conditions, as well as the prices of advertising services, 
provided that they notify thereof 30 (thirty) days in advance. The Post shall notify of changing the price list and the 
standard terms and conditions on their website at www.omniva.ee. 

2. DEFINITIONS 

In these standard terms and conditions, the following words are defined as follows: 

Addressed advertisement is a service that encompasses mailings with an identical message (other than the recipient’s name, 
address, identification number and other differences that do not change the nature of the message) whose content, weight and 
measurements are identical and which are sent simultaneously to at least 100 (one hundred) recipients. If the number of recipients 
is less than 100, the mailings shall be sent as items of correspondence (Section 4 of the Postal Act). 

Unaddressed advertisement is a service that encompasses mailings with an identical message whose content, weight and 
measurements are identical and which are sent simultaneously to at least 1,000 (one thousand) recipients. Unaddressed 
advertising mailings are sent to the zone specified by the customer or to target groups in the zone. Unaddressed advertising shall 
be classified as standard and nonstandard. A customer may hand over a smaller quantity of advertising mailings than the number 

of recipients in the selected postal zone. 

Public information is a service where the mailings are sent to all post boxes in a postal zone, including to those on do not mail 
lists. Public information service is provided to customers on agreement with account managers. Public information may be either 
standard or nonstandard unaddressed advertising. The price of nonstandard advertising is applicable also for the use of expedited 
processing additional service and standard public information is brought directly to the distribution centre and thus requires 
manual pre-processing. If public information is nonstandard, it can be reserved in more than one delivery zone during a given 
delivery period. 

Distribution unit is a permanent place of business where Post performs preparatory activities for forwarding the advertising 
mailings accepted from customers. 

Principles of processing customer data is a document that governs the basic principles and conditions of processing of 

customer data at Post. The principles for processing customer data are published on the Post website www.omniva.ee. 

Customer is a person who places an order and pays Post for advertising service. 

Additional service, provided for an additional fee, is a service that complements or provides added value to advertising service. 

Nonstandard unaddressed advertising is a service where the advertisement’s measurements do not meet the conditions of 
standard unaddressed advertising in clause 3.2 and the advertising mailings are not compatible with mechanical collation but 
must meet the requirements specified in clause 3.3. Nonstandard unaddressed advertising can be reserved during one delivery 
period for one delivery zone only if there is an available delivery zone and delivery period. 

Postal address (hereinafter address) is an inscription or code for finding the object in geographical space, one part of which 

is the postal code ascribed by Post. 

Post box is a physical means in the recipient’s possession enabling delivery of postal shipments. Requirements for the post box 
and location thereof are provided in Section 8 of the Postal Act. The good practices for installation of post boxes is available at 
www.omniva.ee. 

International addressed and unaddressed advertisement is an ad hoc service that encompasses mailings with an identical 
message whose content, weight and measurements are identical and which are sent simultaneously to one destination country. 
The mailings must meet the requirements of the destination country. Unaddressed advertising mailings are sent to a customer-

specified target group of persons, who are not determined in a personalized manner. 

Advertising service is the sending of advertising mailings by Post to a recipient on conditions agreed by the customer. 

Advertising mailing is a mailing, addressed or unaddressed, containing commercial (advertising, marketing or sales promotion) 
material or public notices. Advertising mailings do not include mailings that are used to send declarations of intent that create, 
modify or terminate rights and responsibilities for the recipient or sender. 

Sending of advertising mailings (hereinafter sending) includes acceptance or collection, sorting, transport, and delivery to 
recipient of mailings. 

Recipient is the person to whom the mailing is addressed or sent. 

Target group is a group of recipients with specific characteristics and to whom the advertisement, product etc. is intended. 

Sorting centre is a structural unit of Post where domestic and international mailings are sorted, collated and distributed according 
to distribution unit. The sorting centre is located at Pallasti 28, 10001 Tallinn. 

http://www.omniva.ee/
http://www.post.ee/
http://www.omniva.ee/
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Standard unaddressed advertising is a service where the measurements of the advertisement meet the conditions specified 
in clause 3.2 of the standard terms and conditions and the advertising mailing is suitable for mechanical collation. All advertising 

mailings that do not meet the conditions specified in clause 3.2 shall be treated as nonstandard unaddressed advertising. 

Order is advertising mailings handed over to Post on grounds agreed in the order form. A single order shall be considered to be 
advertising mailings from one sender, to be delivered during one delivery period at a fixed time and whose content, weight and 
measurements are identical to other mailings sent simultaneously, other than the recipient’s name, address, identification number 
and other differences that do not change the nature of the message. 

A full mailing is where an unaddressed advertising mailing is mailed to all post boxes in the customer-selected postal zone in 
regard to which the recipient has not forbidden it with an unequivocal declaration of intent to that effect. Recipients who have 

specified they do not wish to receive advertising shall be excluded from receiving full mailings. 

Working days under the standard terms and conditions are all days of the week other than Saturday, Sunday and public holidays. 

Force majeure is a circumstance that is beyond the control of the Party and which the Party could not reasonably have been 
expected at the time of the conclusion of the contract or non-contractual obligation to take into account, avoid or overcome the 
impediment or the consequences thereof. Among other things, force majeure is the existence of technical disruptions or 
impediments to provision of service beyond the control of Post and caused by natural or manmade disaster, inclement weather 
conditions, war or other extraordinary events that could not have been anticipated or prevented by Post. If the effect of force 
majeure is temporary, the breach of obligation is excusable only for the duration of time that force majeure impeded performance 
of obligation. 

Shared post box is a post box to which mailings to recipients in the same building but having different addresses are delivered. 

General terms and conditions are a contract between Post and Customer, setting out the general conditions for purchase of 
Post services and performance of the contracts entered into with Post. The general conditions are in force for all Post contracts 

entered into between Post and the Customer. 

3. REQUIREMENTS FOR DIRECT MAIL SHIPMENTS 

3.1 Content of advertising mailings 

3.1.1 It is possible to send the following as advertising mailings: 

 paper mailings, such as printed matter and catalogues; 

 mailings made of other materials, such as plastic cards, advertising gifts, memorabilia (upon agreement and depending 
on destination country in the case of international advertising). 

3.1.2 It is forbidden to send the following as advertising mailings: 

 invoices, personalized holiday or greeting cards and invitations; 

 other documents and items that do not meet the definition of advertising mailing; 

 advertising not in conformity with the requirements of legal acts. 

3.2 Requirements, measurements and weights of standard unaddressed advertising mailings sent within Estonia: 

 thickness: up to 20 mm; 

 maximum measurements: 297 x 210 mm (length x width); 

 minimum dimensions: 90 x 140 mm (length x width); 

 maximum moisture level is 55%; 

 the recommended weight requirements for paper are 35 g/m2 in the case of 12-page tabloid newspapers; 60 g/m2 for 
four-page tabloid newspapers,; 80g/m2 for a single-page advertising mailing; 

 the advertising mailing may be folded, but one side must be glued or stapled (a G-fold is allowed); 

 the maximum weight of a domestic advertising mailing is 500 g. 

3.3 Requirements, measurements and weights of nonstandard unaddressed advertising mailings sent within Estonia: 

 thickness: up to 20 mm; 

 maximum measurements: 297 x 210 mm (length x width); 

 minimum dimensions: 90 x 90 mm (length x width); 

 the advertising mailing may be folded (into three, for example); 

 the advertising mailing has a special shape (e.g. round, triangular, Z-fold etc.); 

 advertising containing product samples must be pre-approved by Post; 

 the maximum weight of an domestic advertising mailing consisting of paper or other materials is 500 g; 

 It must be possible to deposit the advertising mailing into a post box. 

3.4 Measurements and weights of addressed advertising mailings sent within Estonia: 

 thickness: up to 20 mm; 

 maximum measurements: 297 x 210 mm (length x width); 
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 minimum dimensions: 90 x 140 mm (length x width); 

 The maximum weight of an domestic advertising mailing consisting of paper or other materials is 1000 g; 

3.5 The customer is responsible for the content of advertising mailings. Customers remain responsible for content even 
after Post has accepted the advertising mailing and delivered it to the recipient. 

3.6 Post reserves the right to refuse to accept and deliver to recipient advertising mailings that contravene legal acts and 
other agreed upon conditions. Advertising mailings not compliant with the conditions shall be returned to the customer 
in the agreed manner. 

4 REQUIREMENTS FOR DIRECT MAIL ADDRESSING/LABELLING  

4.1 A customer must indicate the addressed direct mail with DIRECT MAIL, ADVERTISING BY MAIL, or ADVERTISING 
(section 4 of the Postal Act). If the mailing is done on the basis of an address base compiled by the Post, the Post shall 
add the indication to the shipment. 

4.2 When sending an international direct mail shipment, the shipment must include a POSTAL CHARGES PAID / TAXE 
PERÇUE indication.  

4.3 The terms and conditions for using the international POSTAL CHARGES PAID / TAXE PERÇUE indication with an example 
of the envelope are available on the website of the Post at www.omniva.ee. 

4.4 Direct mail shipments shall be addressed in accordance with the addressing requirements of the Post, which are 
available on the website of the Post at www.omniva.ee. 

4.5 A direct mail shipment must include the sender’s address or the return address. If the sender’s address and the return 
address are different, the latter must be located on the front side of the shipment, 15 mm from the left upper edge and 
include the additional information “Please return to”. 

4.6 The sender’s address and the return address must be printed on the shipment. 

4.7 Direct mail shipments with incorrect addresses shall be returned to the Customer in the agreed upon manner. 

4.8 Unaddressed direct mail that are packaged or in an envelope without an address must have a label or reference 
regarding the content of the parcel attached onto the packaging/envelope. The addressee must be able to understand 
from the envelope that it is an advertisement. The envelope/packaging surface must not be empty. 

5      ACCEPTING DIRECT MAIL SHIPMENTS 

5.1 Procedure for acceptance of advertising mailings 

5.1.1 To order service, the customer shall electronically present to Post an order form specifying the desired conditions for 

delivery. 

5.1.2 The order form for addressed advertising mailing and sample advertising mailing shall be sent to the email address 
agreed with Post for approval by 12 noon 3 (three) working days before the start date of the desired delivery period 
(not including the delivery date). An order submitted later shall be handled as a rush order. A rush order must be pre-
approved by Post and the customer shall pay for the rush order pursuant to the valid price list at Post, with the exception 
of clause 5.1.6. 

5.1.3 The order form for unaddressed advertising mailing and sample advertising mailing shall be sent to the email address 
agreed with Post for approval by 16:00, at least 9 (nine) working days before the start date of the desired delivery 
period (not including the delivery date). An order submitted later shall be handled as a rush order. A rush order must 

be pre-approved by Post and the customer shall pay for the rush order pursuant to the valid price list at Post. 

5.1.4 If the customer has ordered standard unaddressed advertising but the advertising mailing does not meet the 
requirements set by Post for standard unaddressed advertising in clause 3.2, Post shall contact the customer and, based 
on the agreement reached, the customer shall send new advertising mailings or the old advertising mailings will be 

delivered as nonstandard unaddressed advertising, provided that there is an available delivery period and delivery zone. 

5.1.5 The last time to change addressed advertising orders is at 12 noon, 3 (three) working days before the first delivery 
date. The last time to change unaddressed advertising orders is at 16:00, 9 (nine) working days before the first delivery 
date. It is possible to make a 10% change in the quantity of advertising mailings in an order for unaddressed advertising 
orders, based on the total quantity of a mailing. Post reserves the right to charge an additional fee for changes to the 
delivery period. Changes in the delivery period shall take place only in coordination with Post. 

5.1.6 The fee for rush orders shall not be charged for quantities of addressed advertising mailings less than 10,000 (ten 
thousand) if the order form is submitted to Post’s contact person for approval by 12 noon the working day preceding 
the delivery. In such a case, Post shall notify the customer of the impossibility of fulfilling the order on the day of 

submission of the order. 

5.1.7 The rush order fee shall not be charged for unaddressed advertising mailing orders 9 (nine) working days or more 
before the first delivery date. After that, Post has the right to submit an additional invoice for a rush order. The rush 
order shall be pre-approved by Post. 

5.1.8 If it is not possible to forward advertising mailings on the conditions specified in the order, or if the customer wishes to 
use additional services, Post shall give the customer’s contact person written feedback by email at least by 17:00, 2 

http://www.omniva.ee/
http://www.omniva.ee/
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(two) working days of receiving the order. If Post has not lodged any objections to the customer within the state time, 
Post is considered to have accepted the set conditions and shall carry out the mailing on the desired conditions. 

5.1.9  Unaddressed advertising mailings, accompanied by a sample and order number shall be handed over to Post on the 
basis of a delivery note. The delivery note shall be sent to the customer by Post after the order is confirmed and it must 
be affixed to the pallet/package and submitted upon delivery of advertising mailings to Post so that Post can identify 
the advertising mailings and ensure timely provision of service. The delivery note shall be signed by the customer’s 
representative and Post. In the absence of a delivery note, Post has the right to postpone the delivery until the 
advertising mailings are identified, notifying the client thereof in advance. Post shall have the right to charge an 

additional fee for preparing the delivery note. 

5.1.10  Addressed advertising mailings accompanied by sample shall be handed over to Post on the basis of delivery note. On 
the delivery note, the following are to be inscribed: the name of the customer/person handing over, name and telephone 
number of the contact person, name of the service, destination country, date and time at which the advertising mailings 
were handed over, the quantity of the advertising mailings (number of packages and number of samples per package). 
The delivery note shall be signed by the customer’s representative. In case of failure to submit a delivery note, Post 
has the right to postpone the delivery, notifying the client thereof in advance. 

5.1.11 The acceptance of advertising mailings shall be confirmed by Post’s representative on the delivery note, specifying in 
addition to the signature, the name and date and time at which the mailing was accepted. 

5.1.12  The order form for addressed and unaddressed advertising is available on Post’s website www.omniva.ee. A delivery 
note for unaddressed advertising mailings shall be sent by the account manager after the order. The delivery note for 
addressed advertising mailings is available on Post’s website www.omniva.ee. 

5.1.13 Upon paying for the service, the conditions for accepting the advertising mailings must be coordinated with Post in 
advance. 

5.2 Terms and conditions for acceptance 

5.2.1 Addressed advertising mailings shall be handed over by the Party to the Sorting Centre by 12 noon on the working day 
prior to delivery. The handover of advertising mailings to the distribution units shall take place by 12 noon 2 (two) 
working days before the start of the delivery period. 

5.2.2 The handover of unaddressed advertising mailings to Post's Sorting Centre shall take place by 16:00, 2 (two) working 

days before the start of the delivery period. The handover of advertising mailings to the distribution unit(s) serving 

the zone selected for delivery shall take place by 16:00 3 (three) working days before the start of the delivery period. 

5.2.3 International advertising mailings shall be handed over to the Sorting Centre at the agreed time. 

5.2.4 The advertising mailings shall be handed over to Post not earlier than 7 (seven) working days before the first delivery 
date specified on the order form. Mailings with regard to which Post is providing additional services shall be handed 

over to Post at the agreed time. 

5.2.5 A fee for additional service shall be charged pursuant to valid price list for advertising mailings handed over earlier than 
the date/time specified in clause 5.2.4. 

5.2.6 The option of provision of additional services by Post shall be agreed upon separately; this is not included in the time 
for sending advertising mailings. 

5.2.7 Mailings for which Post compiles an address database shall be handed over to Post for processing 4 (four) working days 

before the delivery start date, unless agreed otherwise with Post. 

5.2.8 The advertising mailings to be handed over to Post must meet the conditions for sorting, packaging and labelling of 

mailings. The conditions are available on Post’s website www.omniva.ee. 

5.2.9 When sending international advertising to EU member states, advertising mailings must be packaged into an envelope 
or film wrapper. 

5.2.10 International addressed advertising mailings shall be handed over to the Post in the form of packages sorted according 
to destination country. 

5.2.11 In handing over advertising mailings that do not conform to the sorting and labelling conditions, Post shall process the 

mailings and charge a fee pursuant to the price list for additional services. 

5.2.12 The advertising mailings shall be handed over to Post at the Sorting Centre (Pallasti 28, Tallinn) or with advance 

approval with Post’s contact person at the distribution unit(s). 

6 FORWARDING DIRECT MAIL SHIPMENTS 

6.1 Post shall deliver unaddressed advertising mailings to recipients within Estonia within 2 (two) working days of the first 
delivery date, unless agreed otherwise with Post’s contact person. 

6.2 Post shall deliver addressed advertising mailings to recipients on Estonian territory within 3 (three) working days of the 
first delivery date unless agreed otherwise with Post’s contact person. 

6.3 The earliest time for delivery of addressed advertising mailings is the working day after they were handed over to Post, 
on condition that the advertising mailings are handed over to Sorting Centre by 12 noon. 

6.4 The earliest time for delivery of unaddressed advertising mailings is two working days after they were handed over to 
Post, on condition that the advertising mailings are handed over to Sorting Centre by 16:00. In the case of advertising 

http://www.omniva.ee/
http://www.omniva.ee/
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mailings handed over later, the handover date shall be considered to be the working day after the advertising mailings 
were handed over and the first delivery date shall be postponed in coordination with the customer and Post. If the 
advertising mailings were not handed over timely to Post, Post has the right to charge an additional fee based on the 
price list for additional services. 

6.5  If Post has accepted the conditions of the order, it shall send the mailings as the service shown on the order. If the 
advertising mailings were not handed over to Post at the agreed time and place, Post shall not deliver the mailings as 
specified in the order and the new delivery period shall be agreed in conformity with the customer. 

6.6 Post reserves the right to commence sending unaddressed advertising mailings containing public information on the 
next working day after handover. 

6.7 If delivery is halted at the customer’s request, the customer obliges to pay a cancellation fee pursuant to the price list 
for additional services for collecting mailings routed to the delivery stage and for their return to the customer. The latest 
time for halting delivery of addressed advertising mailings is 15:00 of the working day preceding delivery and the latest 
time for halting delivery of unaddressed advertising mailings is 16:00 two working days before delivery. If an 
unaddressed advertising mailing order is cancelled less than 9 (nine) days before the delivery, Post has the right to 
charge an additional fee pursuant to the price list for additional services for cancellation or changes to the order. 

6.8 The advertising mailings shall be delivered to recipients via post box. 

6.9 Mailings mailed on the basis of a database prepared b Post shall be delivered to recipient via post box unless the 
recipient has expressly prohibited delivery to its post box by unequivocal declaration of intent. 

6.10 Post has the right to forbid delivery of advertising mailings to post boxes that do not ensure security of mailings 
(unlocked, broken). 

6.11 If standard advertising mailings were handed over to Post for delivery and they prove to be nonstandard mailings, Post 
shall, upon agreement with the customer, process the mailings as nonstandard material. A separate delivery service 
price list shall apply to nonstandard unaddressed advertising. The decision shall be coordinated with the customer by 
16:00 two working days before delivery. 

6.12 If advertising mailings were handed over to Post for delivery and they are in a format unsuitable for placing in the post 
box, Post shall, upon agreement with the customer, process the mailings so as to be conformant and has the right to 
invoice for the customer for this. The fee is negotiable and depends on the content of the work. 

6.13 If 10% more advertising mailings were handed over to Post than agreed in the order, Post shall coordinate with the 
customer whether the excess will be routed to delivery, returned or destroyed, unless agreed otherwise with the 
customer. If the customer has not provided feedback within 5 working days of the first delivery date, the excess will be 
sent to be destroyed. 

6.14 Addressed advertising mailings that have not been delivered for reasons not owing to Post shall be returned to the 
customer or destroyed (the customer shall specify the choice on the order form). The customer shall be invoiced for 
destruction of the advertising mailings on the basis of the price list for additional services. 

6.15 Addressed advertising mailings subject to be returned shall be retained by Post for 7 (seven) working days after the 
last day for sending the advertising mailings. Mailings that are not claimed by the customer within said time shall be 
routed to destruction. 

6.16 Post shall ensure that unaddressed advertising mailings within Estonia are delivered at a 95% rate of the total quantity 
on which the order was based. 

7 ADDITIONAL SERVICES FOR ADVERTISING SERVICES 

7.1 Provision of additional services takes place on agreement with Post and with an additional fee pursuant to the valid 
price list. 

7.2 Preparation of address database 

7.2.1 At the request of the customer, Post shall prepare recipient address databases for provision of advertising service on 

the basis of geographical region and target group parameters. 

7.2.2 In the case specified in clause 7.2.1, Post shall enter on to the advertising mailing, instead of the recipient’s name, the 

general recipients’ name and postal address. The general recipients’ name shall be defined by the customer. 

7.2.3 The issuing of the address database to the customer shall take place for a fee on the basis of a separate agreement 

entered into with Post, provided that it is permissible to send the relevant information. 

7.3 Destruction means shredding of advertising mailings. 

7.4 Delivery on specific day is an additional service where the customer selects the working day on which the delivery 
is to take place. The order must be pre-approved by Post. 

7.5 Rush order is an order submitted later than the deadline specified in clause 5.1.2 and 5.1.3. 

7.6 Manual insertion is an additional service for addressed advertising mailings where the advertising mailing is inserted 
between the pages of another mailing. 

7.7 Manual sorting is sorting of advertising mailings pursuant to sorting requirements. 
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7.8 Hand folding is the processing of mailings into a size suitable for mailing. 

7.9 Storage is the keeping of mailings before and after delivery. A service fee is charged for storage pursuant to the 
additional services price list if the storage periods exceed the deadlines specified in clauses 5.2.4 and 6.15. 

7.10 Entry of advertising returns is an additional service in the course of which a data file is prepared for the customer 
regarding returns of addressed advertising mailings, listing in addition to the address, the reason for return 

7.11  Expedited processing of advertising mailings is an additional service for nonstandard public information and 
nonstandard unaddressed advertising, where the advertising mailings may be handed over only to the distribution 
unit(s) serving the zone selected for delivery by 12 noon on the working day before the start date of the delivery period. 
The price of nonstandard advertising is applicable also if standard public information is brought directly to the 
distribution centre and thus requires manual pre-processing. We offer expedited processing to customers only based 
on a separate agreement with Post. The additional service cannot be combined with the additional service called 
“Delivery on specific day”. 

7.12 Addressing advertising mailings is an additional service for addressed advertising where the customer hands us 
mailings without address data accompanied with a database of recipients and requests that Post address the mailings. 
The recipients database is to be handed over to Post as an electronic Excel table based on the structure provided by 
Post, which is available on the Post website at www.omniva.ee. 

7.13 Selection of target group is an additional service for unaddressed advertising and can be used when mailing in 

Estonia. 

7.13.1 On the basis of external and indirect parameters, Post offers the following options for recipient segments: 

 Individual – the recipients are individuals. 

 Legal person – the recipients are legal persons, including individuals’ addresses registered in buildings. 

 Private home – private homes are selected as recipients (private homes include all buildings which have one building 
part per entrance including row houses) 

 Apartment building – apartment buildings are selected as recipients (apartment buildings include all buildings which 
have more than one building part) 

 In the case of international advertising, selection of target groups can be used only on agreement with Post. 

7.13.2 On the basis of parameters not specified in clause 7.13.1, it is possible for customers to provide service at the customer’s 
request if Post has expressed readiness for this. 

7.14 The combined use of different additional services takes place upon agreement with Post. 

8 PERSONAL DATA 

8.1 The terms and conditions set forth in this clause (8.) apply if, pursuant to legal acts, there is the obligation to enter into 
a data processing agreement between the parties but one has not been separately concluded. If a data processing 
agreement has been entered into with the Customer, the provisions of this clause (8.) shall be applicable in the extent 
not governed by the data processing agreement. 

8.2 Post shall ensure that it has applied the appropriate technical and organizational measures and will continue to apply 
them during provision of the service in such a manner that its processing of personal data meets the requirements of 
applicable legal acts pertaining to protection of personal data, including Regulation (EU) 2016/679 of European 
Parliament and of the Council (“GDPR”). Post shall ensure sufficient security for personal data in conformity with the 

personal data being processed and the risks related to the nature of their processing. 

8.3 The Customer shall be considered the data controller and Post shall be considered the data processor in regard to the 
personal data contained in Customer data forwarded to Post in the framework of use of Service. The Customer must 
ensure that the Customer, Post and third parties used for processing of personal data have the right to process the 
personal data in the manner, form and scope necessary for provision of Service and pursuant to the process agreed 
upon by the Parties. The Customer shall guarantee to Post that all of the obligations of the data controller to the data 
subject arising from the GDPR are performed, inter alia that the data subject has been notified of circumstances related 
to processing of personal data and related rights, and that the Customer has all of the permissions and consents 
necessary for processing the data contained in Customer materials (including personal data) and for processing them 
on the basis of provision of service to Post. 

8.4 Post shall process the personal data contained in the Customer's data pursuant to the standard terms and conditions 
and the Customer’s instructions. The Customer hereby warrants and represents that it is solely responsible for 
determining the purposes and means for processing personal data by Post. The Customer undertakes to provide 
instruction to Post regarding the requirements applicable to processing of the data (scope and duration of the processing 
and composition of data being processed) at least in a form reproducible in writing. The Customer shall be responsible 
to Post for any consequences arising from lack of instructions or deficiencies therein. The parties shall engage in 
cooperation for elimination of any negative consequences that may arise for the data subject. The expenses on 
performing said obligation in relations between the Customer and Post shall be borne by the party who has the 
corresponding obligation on the basis of contract or who is responsible to the data subject pursuant to legal acts 
governing processing of personal data. 

http://www.omniva.ee/
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8.5 To provide service, Post shall process the data subject’s data in the minimum scope and for the minimum duration 
necessary for provision of service. The Customer is obliged not to forward to Post any of the data subject’s personal 
data that are not necessary for provision of service. Post shall not independently verify the composition or correctness 
of the personal data forwarded by the Customer or processed by Post in order to provide the service, unless the 
Customer deems this necessary and a relevant verification obligation has been agreed upon separately. Unless agreed 
upon otherwise in the contract, the Customer shall forward to Post solely the following personal data belonging to data 
subjects: name and address of the data subject pursuant to the instructions in clause 7.14 of the standard terms and 
conditions. Post shall perform its obligations to the Customer and data subject by using measures that are required and 
adequate for processing such personal data. The Customer undertakes to notify Post of forwarding of personal data 
not specified in the standard terms and conditions for the purpose of providing service, and Post has the right to refuse 
to process such personal data. The Customer shall not forward to Post special categories of personal data and the 
Customer shall be responsible to Post for consequences caused by breach of this obligation. 

8.6 The Customer has the obligation to ensure, at all times, that the instructions for processing of personal data are 
appropriate and correct, including, where necessary, to make suggestions to Post for changing the instructions. In the 
event of such proposed changes, the Parties shall immediately commence negotiations on ways of changing the 
instructions and implementing them. If compliance with instructions requires Post to reorganize its activity or to bear 
additional expenses, Post may request that the Customer compensate it for reasonable costs related to performance of 
additional requirements or a reasonable change in the fee charged for the service. If the Customer refuses to 
compensate the relevant costs or change the fees, Post may unilaterally end provision of service and processing of the 
corresponding personal data. 

8.7 Post shall assist the Customer in performing legal obligations arising from legal acts pertaining to protection of personal 
data, including the obligation of the Customer to respond to formal requests or to provide assistance to allow data 
subjects to exercise their rights. Post may establish a reasonable fee for provision of the corresponding services or 
change the service charges agreed in the Contract in a reasonable extent. Non-acceptance of the fee or change in the 

fee rate entitles Post to discontinue the provision of service and the corresponding processing personal data. 

8.8 Post is obliged to make available to the Customer all information and to provide all manner of assistance necessary for 
substantiating performance of the obligations set forth in this clause (8.). 

8.9 The Customer shall bear, without restriction, responsibility for the damage and expenditures caused to Post by breach 
of the obligations set forth in this clause (8.). The Parties’ liability to the data subject for breach of requirements of 
legal acts governing protection of personal data is unlimited within the extent covered by the relevant legal norm for 
the purpose of protection. Post and Customer covenant that the liability for expenses and damage related to satisfying 
claims for redress and damages filed by the data subject or compliance with supervisory authorities’ precepts or 
sanctions shall be borne by the party who was responsible for performing the violated obligation to the data subject. 

Post’s liability is limited by the provisions of clause 10 of the standard terms and conditions. 

8.10 After the end of the provision of service, Post shall delete or return to the Customer all personal data obtained in the 
course of provision of service, unless applicable law mandates a duty to retain the personal data. This obligation shall 
apply solely in regard to processing such personal data where the only legal basis for processing the personal data by 
Post was the ended contractual relationship with the Customer. Expiry or termination of Contract shall not have a 
bearing on processing of personal data that Post processes on other legitimate grounds, including as a data controller 

or data processor on the basis of a legitimate contract entered into with another data controller. 

8.11 Post may use, for provision of service, partner businesses (including subcontractors) seated in the European Union, 
ensuring that the partner businesses and subcontractors comply with the obligations arising from the standard terms 
and conditions and the GDPR and taking responsibility for non-performance of obligations by partners and 
subcontractors. 

8.12 With regard to forwarding data to third parties, Post shall not limit the validity of data protection and confidentiality 
obligations or liability to the Customer or data subject. Upon the demand of the Customer, Post shall provide the 

Customer with a list of persons participating in the processing of personal data. 

8.13 If, in the course of processing of personal data on behalf of the Customer, a personal data breach has taken place, Post 
shall, taking into consideration the nature of the processing and the available information, adopt all possible measures 
to assist the Customer in performing its obligations, in order to act in accordance with Article 33 of GDPR. In addition, 

Post shall notify the Customer of any data breach within 48 hours of learning of the breach. 

8.14 The Customer shall undertake to comply with the obligation of notification of the data subject, set forth in the GDPR. 

9 CHARGE FOR FORWARDING DIRECT MAIL SHIPMENTS 

9.1 Payment for advertising services and additional services is made on the basis of price list established by Post. The 
conditions are available on Post’s website www.omniva.ee. 

9.2 An ad hoc price will be charged for addressed advertising orders with a quantity greater than listed in the price list. 

9.3 In the case of mailings not conforming to standard conditions, Post has the right to charge an additional fee based on 
the valid price list published on www.omniva.ee, notifying the client thereof in advance. 

http://www.omniva.ee/
http://www.omniva.ee/
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9.4 If standard unaddressed advertising is not suitable for mechanical collation, the price of nonstandard unaddressed 
advertising will be charged, upon agreement with the customer. 

9.5 Payment for advertising service takes place as agreed in the general terms and conditions or on the basis of prepayment. 

9.6 For orders of addressed advertising in a quantity of up to 1,000 (one thousand) and unaddressed advertising orders in 
a quantity of up to 5,000 (five thousand), an order handling fee will be added pursuant to the price list. 

9.7 If the quantity of unaddressed advertising mailings is less than 1,000 (one thousand), the customer pays the delivery 
price and additional services price for 1,000 (one thousand) advertising mailings. If these advertising mailings are to be 
sent to different zones, a quantity handed over in a number less than the minimum quantity shall be charged on the 
basis of the price for the most expensive zone. 

9.8 In providing unaddressed domestic advertising service, Post has the right to grant a customer a discount with respect 
to the valid price list if a discount is established on the quantity forecasted by the customer for the accounting period. 

9.9 Post shall calculate the discount applicable for a customer as an advance on the basis of the forecast submitted by the 
customer for the accounting period. The discount shall be applied to deliveries made in the framework of domestic 
unaddressed advertising service during the accounting period. In the case of domestic unaddressed advertising service, 
the discount accounting period is 6 (six) calendar months. There are two discount periods per year: 1 January to 30 
June and 1 July to 31 December. 

9.10 The size of the discount granted to customer shall be fixed for one accounting period. The customer shall submit to 
Post, by the 20th (twentieth) day of the calendar month preceding the new accounting period, a written forecast on the 
quantity of unaddressed advertising mailings to be mailed domestically, which is the basis for Post to determine the 
discount. 

9.11 Post shall keep accounting of the quantity of domestic unaddressed advertising mailings sent by the customer during 
the accounting period. 

9.12 In the month following the accounting period, Post shall draw up a summary of the quantity of domestic unaddressed 
advertising mailings actually sent by the customer during the accounting period. 

9.13 If the quantity of unaddressed mailings sent by the customer during the accounting period is less or more than the 
forecast submitted by the customer and the discount rate established on the quantity is less or greater than the discount 
granted to the customer as an advance, Post has the right to invoice the customer for the shortfall or excess and the 
customer is obliged to pay the invoice. 

10 PROPRIETARY LIABILITY 

10.1 Post shall be liable for any damage to the advertising mailings while it is in possession of the advertising mailings. Post 
shall compensate the customer for direct patrimonial damage related to damage to the advertising mailings, unless the 
damage to the advertising mailings was due to circumstances that can be considered to be force majeure. The 
compensation shall be capped at the delivery price for the advertising service in question in the zone where the incident 
took place. 

10.2 Post shall be liable for non-conformities of the domestic advertising service to quality requirements if this is proved. 
Post’s liability is limited to a share, proportional to the scope of the violation, of the fee paid for the service. 

10.3 Post shall not be liable for advertising mailings not reaching the recipient if: 

 the recipient’s post box has been tampered with; 

 the recipient’s post box does not ensure that the mailing is secure (unlocked, broken etc.) 

 the recipient’s post box is inaccessible or access to it is impeded; 

 the recipient’s post box is not in year-round use 

 the recipient’s post box has not been emptied; 

10.4 In the case of preparation of databases for sending of advertising mailings, Post is not liable for the up-to-dateness of 
data if the information used to prepare the database was deficient for reasons not owing to Post. 

11 SETTLEMENT OF COMPLAINTS 

11.1 A customer is entitled to file a complaint on the ordered advertising service in writing or in a format which can be 
reproduced in writing (e-mail) no later than within 5 (five) working days as of the final date of the Post forwarding the 
direct mail shipments to the receivers with specific addresses. 

11.2 The Post shall respond to the complaint submitted in accordance with the procedure specified in the previous clause in 
writing or in a format which can be reproduced in writing (e-mail) no later than within 10 (ten) working days as of its 
reception or arrival (if the complaint is submitted by e-mail). 

11.3 If the activities of the Post are in conflict with the legislation of the Republic of Estonia, any person may submit a written 
complaint to the Estonian Competition Authority or seek to defend their rights in court. 
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12 TERMS AND CONDITIONS OF SERVICE 

12.1 Information received upon buying service from Post is meant for use by the Customer for personal purposes and the 
Customer is not entitled to divulge said information, either free of charge or in exchange for a fee, to third parties 
without the consent of Post, except for in the case of a statutory obligation to divulge the information. 

12.2 Information received upon buying service from Post may not be used by the Customer for activities that are against 
the law. 

12.3 The Customer shall be responsible for ensuring that the preparation and processing of the database of addresses 
forwarded to Post meets the requirements of valid legal acts. 

12.4 Circumstances related to conclusion and performance of contract, including the content of personal data and the 
contract, shall be confidential and the parties are not entitled to divulge it to third parties without written consent from 
the other party, except for in cases set forth in legislation. Among other things, the parties undertake to keep 
confidential, both during provision of service and for an indefinite term after the end of provision of service, 
circumstances which were learned by them in connection with performance of the contract and which a party has a 
justified interest to keep confidential, above all including a party’s production and trade secrets, which are considered 
to be information on the following: 

12.4.1 the information systems and software used by the parties; 

12.4.2 a party’s internal procedural rules; 

12.4.3 a party’s security systems; 

12.4.4 a party’s strategy, budget and financial results; 

12.4.5 postal secrets set forth in the Postal Act, according to which a postal secret is any information pertaining to the sender 

and recipient and the content of the postal shipment, including information on the postal traffic of any specific person; 

12.4.6 any other information not available to third parties. 

 


