
Standard terms and conditions of ADVERTISING SERVICES of AS Eesti Post 

1 

Valid from: 1 July 2017 

 

 

 

 

 

 

 

 

 

AS EESTI POST 

STANDARD TERMS AND CONDITIONS FOR 

ADVERTISING SERVICES 
 

 

 

 

 

TABLE OF CONTENTS 

1. GENERAL PROVISIONS ..................................................................................................................... 2 

2. DEFINITIONS .................................................................................................................................... 2 

3. REQUIREMENTS FOR DIRECT MAIL SHIPMENTS ............................................................................. 3 

4 REQUIREMENTS FOR ADDRESSING DIRECT MAIL SHIPMENTS ....................................................... 4 

5 ACCEPTING DIRECT MAIL SHIPMENTS ............................................................................................ 4 

6 FORWARDING DIRECT MAIL SHIPMENTS ........................................................................................ 5 

7 ADDITIONAL SERVICES FOR ADVERTISING SERVICES ...................................................................... 6 

8 CHARGE FOR FORWARDING DIRECT MAIL SHIPMENTS .................................................................. 7 

9 PROPRIETARY LIABILITY ................................................................................................................... 7 

10 SETTLEMENT OF COMPLAINTS ........................................................................................................ 8 

 

  



Standard terms and conditions of ADVERTISING SERVICES of AS Eesti Post 

2 

1. GENERAL PROVISIONS 

1.1 The standard terms and conditions for advertising services (hereinafter: service) of AS Eesti Post (hereinafter: Post) 
are applied to the domestic and international advertising services offered by the Post. 

1.2 The standard terms and conditions are established on the basis of the laws of the Republic of Estonia, primarily on 
the basis of the Postal Act and the requirements of its legal instruments. In addition to the standard terms and 
conditions, relationships between the parties are regulated by the legislation of the Republic of Estonia, the 
Advertising Act, the general terms and conditions of the service contracts of the Post, and the Principles of the Post 
for Processing Customer Data. If a provision of the standard terms and conditions proves to be entirely or partly 
invalid after amendments have been made to the legislation, other provisions of the standard terms and conditions 
shall still be valid. 

1.3 The Post is entitled to unilaterally change the standard terms and conditions, as well as the prices of advertising 
services, provided that they notify thereof 30 (thirty) days in advance. The Post shall notify of changing the price list 
and the standard terms and conditions on their website at www.omniva.ee. 

2. DEFINITIONS 

In the terms and conditions, terms are defined as follows: 

Addressed direct mail is a service that includes shipments with an identical message (excluding the name, address, 
identification number, and other modifications of the receiver, which do not change the nature of the message), which have an 
identical content, weight, and measurements, and which are forwarded to at least 100 (one hundred) receivers simultaneously. 
If there are less than 100 receivers, the shipments shall be forwarded with a postal service (section 4 of the Postal Act). 

Unaddressed direct mail is a service that includes shipments with an identical message, which have an identical content, 
weight, and measurements, and which are forwarded to at least 300 (three hundred) receivers simultaneously. Unaddressed 
direct mail shipments are forwarded to the target group specified by the customer. The target group consists of persons who 
have not been personally identified.  

Unaddressed Baltic direct mail is a project-based service which includes shipments with an identical message, which have 
an identical content, weight, and measurements, and which are forwarded simultaneously to at least 10,000 (ten thousand) 
receivers in the same destination country. Unaddressed direct mail shipments are forwarded to the target group specified by 
the customer. The target group consists of persons who have not been personally identified. 

Sorting Centre – a permanent place of business where the Post executes preparatory actions for forwarding direct mail 
shipments accepted from the customer.  

Principles for Processing Customer Data is a document that regulates the principles and conditions for processing 
customer data at the Post. The principles for processing customer data have been published on the website of Omniva at 
www.omniva.ee. 

A customer is a person who submits a letter of guarantee and order and pays the Post for the advertising service. 

An additional service is a service that complements or provides additional worth for the advertising service and is provided 
for an additional charge. 

Postal address (hereinafter: address) is an entry or feature indicating the location of an object for finding the object in a 
geographical space, and includes a zip code assigned by the Post. 

Mailbox is a corporeal device in the possession of the receiver for the delivery of mail. Requirements for the mailbox and its 
location have been provided for in section 8 of the Postal Act. 

Addressed international direct mail (hereinafter: international direct mail) is a service that includes shipments with 
an identical message (excluding the name, address, identification number, and other modifications of the receiver which do not 
change the nature of the message), which have an identical content, weight, and measurements, and which are forwarded to 
at least 100 (one hundred) receivers simultaneously. 

An advertising stand is a stand installed in stairways by the apartment association, onto which the Post shall place the 
unaddressed direct mail shipments on the basis of an application by the apartment association. 

Advertising service is the Post forwarding a direct mail shipment to a receiver in accordance with the terms and conditions 
agreed upon with the customer. 

Direct mail shipment is an addressed or unaddressed shipment containing commercial material (advertising, marketing, or 
promotional material) or a public report. Direct mail shipments do not include shipments that are used to forward expressions of 
will, which establish, amend, or terminate the rights or obligations of the receiver or sender. 

Forwarding direct mail shipments (hereinafter: forwarding) includes receiving or collecting, sorting, transporting, and 
delivering the shipments to the receiver. 

A receiver is a person to whom a direct mail shipment is addressed or directed. 

A target group is a group of receivers with certain characteristics for whom the direct mail, product, etc. is intended. 

Sorting Centre is a department of the Post where domestic and international shipments are sorted and distributed between 
delivery centres. The Sorting Centre is located at Pallasti 28, 10001, Tallinn. 

An order includes direct mail shipments delivered to the Post on the basis of a letter of guarantee and order. An order consists 
of the direct mail shipments of a sender, for which a single fixed term of delivery is applied, and which includes shipments with 
content, weight, and measurements identical to the other shipments delivered simultaneously, excluding the sender’s name, 
address, identification number, and other modifications, which do not alter the nature of the message. 

http://www.omniva.ee/
http://www.post.ee/
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Full mailing is mailing unaddressed direct mail shipments to all mailboxes in a mailing region chosen by the customer, for 
which a receiver has not forbidden the mailing with a corresponding unambiguous expression of will. In terms of addressed 
direct mail, full mailing also includes mailing to those who have cancelled the delivery of direct mail to them. In terms of 
unaddressed direct mail, those who have cancelled the delivery of direct mail to them are not included in full mailing. 

In accordance with the standard terms and conditions, working days include all weekdays, except for Saturday, Sunday, and 
public holidays. 

Force majeure is a circumstance that the Post could not have influenced and, in accordance with the principle of reason, it 
could not be expected of them to have taken this circumstance into consideration, avoided it, or surmounted the hindering 
circumstance or its consequence during the conclusion of the contract or extra-contractual obligation. Among other things, force 
majeure includes circumstances independent of the Post: the occurrence of technical malfunctions or obstacles in providing the 
service due to natural disasters, catastrophes, unfavourable weather conditions, war, or any other extraordinary event, which 
the Post could not have foreseen or prevented. If force majeure is temporary, the violation of obligations is excusable solely for 
that period during which force majeure hindered the fulfilment of obligations. 

Shared mailbox is a mailbox, to which shipments are sent that are addressed to receivers who are in the same building but 
have different addresses. 

General terms and conditions is a contract concluded between the Post and a customer, which constitutes the general 
terms and conditions for purchasing the services of the Post and fulfilling the contracts concluded with the Post. General terms 
and conditions apply to all contracts of the Post concluded between the Post and the customer. 

3. REQUIREMENTS FOR DIRECT MAIL SHIPMENTS 

3.1 Content of a direct mail shipment 

3.1.1 The following shipments can be sent as direct mail: 

 Paper shipments, for example printed matter, catalogues; 

 Shipments of other materials, for example plastic cards, promotional gifts, souvenirs (excluding unaddressed Baltic 
direct mail).  

3.1.2 The following shipments may not be sent as direct mail: 

 Invoices, personalised holiday and greeting cards, invitations; 

 Other documents and objects which do not meet the definition of a direct mail shipment; 

 Direct mail, which does not meet the requirements specified in the legislation. 

3.2 Measurements and weights of a direct mail shipment sent within Estonia: 

 Thickness: up to 20 mm; 

 Maximum measurements: 210 × 297 mm (length × width); 

 Minimum measurements: 90 × 140 mm (length × width); 

 The maximum weight of a domestic direct mail shipment on paper is 1,000 g; 

 The maximum weight of a domestic direct mail shipment of another material is 150 g. 

3.3 The following shipments can be sent as international direct mail: 

 Standard shipments: paper shipments, which may include an unaddressed loyalty card; 

 Maxi shipments: paper shipments, objects of another material. 

 The international direct mail service does not permit forwarding unpackaged direct mail shipments or those of a 
special shape. 

3.4 Measurements and weights of an international direct mail shipment: 

3.4.1 The weight and measurements of a standard shipment are restricted by the measurements of a mailbox: 

 Maximum weight: 250 g; 

 Maximum measurements: 229 × 324 × 5 mm (length × width × thickness); 

 Minimum measurements: 90 mm × 140 mm (length × width). 

3.4.2 Weight and measurements of a maxi shipment: 

 Maximum weight: 2,000 g; 

 Minimum measurements: 90 mm × 140 mm (length × width) or as a rolled-up shipment: the sum of the length and 

twofold diameter 170 mm; the longest side must be a minimum of 100 mm;  

 Maximum measurements: length, width, height totalling 900 mm; the longest side 600 mm, or as a rolled-up 

shipment: the sum of the length and twofold diameter 1,040 mm; the longest side up to 900 mm;  

3.4.3 Weight and measurements of unaddressed Baltic direct mail: 

 Maximum weight – Latvia: 1,000 g; 
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 Maximum weight – Lithuania: 100 g; 

 Thickness: up to 10 mm; 

 Maximum measurements: 210 × 297 mm; 

 Minimum measurements: 90 × 140 mm. 

3.5 The customer shall be responsible for the content of the direct mail shipment. They shall still be responsible for the 
content if the Post has accepted the direct mail shipment and delivered it to the receiver. 

3.6 The Post is entitled to refuse to accept a direct mail shipment and deliver it to the receiver if the shipment is at 
variance with the legislation or other agreed upon terms and conditions. The Post shall return to the customer the 
direct mail shipments that do not comply with the terms and conditions. 

4 REQUIREMENTS FOR ADDRESSING DIRECT MAIL SHIPMENTS 

4.1 A customer must indicate the addressed direct mail with DIRECT MAIL, ADVERTISING BY MAIL, or ADVERTISING 
(section 4 of the Postal Act). If the mailing is done on the basis of an address base compiled by the Post, the Post 
shall add the indication to the shipment. 

4.2 When sending an international direct mail shipment, the shipment must include a POSTAL CHARGES PAID / TAXE 
PERÇUE indication.  

4.3 The terms and conditions for using the international POSTAL CHARGES PAID / TAXE PERÇUE indication with an 
example of the envelope are available on the website of the Post at www.omniva.ee. 

4.4 Direct mail shipments shall be addressed in accordance with the addressing requirements of the Post, which are 
available on the website of the Post at www.omniva.ee. 

4.5 A direct mail shipment must include the sender’s address or the return address. If the sender’s address and the return 
address are different, the latter must be located on the front side of the shipment, 15 mm from the left upper edge 
and include the additional information “Please return to”. 

4.6 The sender’s address and the return address must be printed on the shipment. 

4.7 Direct mail shipments with incorrect addresses shall be returned to the customer in the agreed upon manner. 

5 ACCEPTING DIRECT MAIL SHIPMENTS 

5.1 Procedure for accepting direct mail shipments 

5.1.1 To order a service, the customer shall submit a letter of guarantee and order to the Post electronically. The letter 
shall include the customer’s conditions for the forwarding. 

5.1.2 The letter of guarantee and order and an example of a direct mail shipment shall be forwarded for approval to the e-
mail address agreed upon with the Post 3 (three) working days before the start of the desired delivery time by no 
later than 12 p.m. (excluding the day of the delivery). Orders which are submitted later are deemed urgent orders. 
The customer must first consult the Post on those orders and pay for the additional service in accordance with the 
valid price list of the Post. 

5.1.3 The charge for urgent orders shall not be applied for orders that include less than 10,000 (ten thousand) addressed 
direct mail shipments if the letter of guarantee and order is submitted to the contact person of the Post for approval 
no later than at 12 p.m. on the working day prior to the delivery. In this case, the Post shall inform the customer of 
the possibilities of fulfilling the order on the day of the submission of the order. 

5.1.4 If it is impossible to forward the direct mail shipments in accordance with the terms and conditions of the letter of 
guarantee and order or if the customer wishes to use additional services, the Post shall provide written feedback by 
e-mail to the customer’s contact person no later than within 2 (two) working days by 5 p.m. as of receiving the letter 
of guarantee and order. If the Post has not presented their objections within that time period, the Post has agreed 
with the submitted terms and conditions and shall execute the mailing in accordance with the desired terms and 
conditions. 

5.1.5 Direct mail shipments with a sample are transferred to the Post on the basis of a delivery note. The delivery note shall 
include the customer / name of the transferor, name and phone number of the contact person, name of the service, 
destination country, date and time of transferring the direct mail shipments, quantity of the direct mail shipments 
(number of parcels and number of copies in a parcel). The delivery note shall be signed by a representative of the 
customer. If the delivery note is not presented, the Post is entitled to postpone the delivery after informing the 
customer thereof. 

5.1.6 A representative of the Post shall confirm the transfer of direct mail shipments with a signature on the delivery note 
by additionally indicating their name and date and time of accepting the shipment. 

5.1.7 The letter of guarantee and order and the form of the delivery note are available on the website of the Post at 
www.omniva.ee 

5.1.8 When paying for the service in advance, the terms and conditions for accepting a direct mail shipment must be 
coordinated with the Post in advance. 

http://www.omniva.ee/
http://www.omniva.ee/
http://www.omniva.ee/
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5.2 Terms and conditions for accepting 

5.2.1 Addressed direct mail shipments are transferred to the Sorting Centre of the Post no later than at 12 p.m. one 
working day before the delivery. Addressed direct mail shipments are transferred to the delivery centres no later than 
at 12 p.m. 2 (two) working days before the start of the delivery period. 

5.2.2 Unaddressed direct mail shipments are transferred to the Sorting Centre no later than at 4 p.m. 2 (two) working days 
before the start of the delivery period. Direct mail shipments are transferred to the delivery centres no later than at 4 
p.m. 3 (three) working days before the start of the delivery period. 

5.2.3 Unaddressed Baltic direct mail shipments are transferred to the Sorting Centre no later than at 11 a.m. 3 (three) 
working days before the start of the delivery period.  

5.2.4 Direct mail shipments are transferred to the Post no sooner than 7 (seven) working days before the first delivery date 
specified in the letter of guarantee and order. Shipments for which the Post provides additional services shall be 
transferred to the Post at the agreed upon time. 

5.2.5 Shipments which are transferred before the due date specified in clause 5.2.4 shall be subject to a charge for an 
additional service in accordance with the valid price list. 

5.2.6 The possibility and time for the provision of additional services by the Post is agreed upon separately and it is not 
included in the time of forwarding the direct mail shipments.  

5.2.7 Shipments, for which the Post compiles an address base, are transferred to the Post for pre-delivery processing 4 
(four) working days before the start of the delivery, unless agreed upon otherwise with the Post. 

5.2.8 The direct mail shipments transferred to the Post must meet the terms and conditions of sorting, packaging, and 
labelling of shipments. The terms and conditions are available on the website of the Post at www.omniva.ee 

5.2.9 When sending international direct mail to the member states of the European Union, the direct mail shipments must 
be packaged in an envelope or in film. 

5.2.10 International addressed direct mail shipments are transferred to the Post in parcels, which have been sorted by the 
destination country. 

5.2.11 If direct mail shipments have been transferred to the Post, which do not meet the terms and conditions of sorting and 
packaging, the Post shall process the shipments and apply the charge in accordance with the price list of additional 
services. 

5.2.12 Direct mail shipments are transferred to the Post at the Sorting Centre (Pallasti 28, Tallinn) or, by previously 
arranging it with a contact person of the Post, at a delivery centre (delivery centres). 

6 FORWARDING DIRECT MAIL SHIPMENTS 

6.1 The Post shall forward direct mail shipments to the receivers in the territory of the Republic of Estonia no later than 
within 3 (three) working days, unless agreed upon otherwise with a contact person of the Post. 

6.2 The average delivery speed of forwarding international addressed direct mail shipments is 6 (six) working days. 

6.3 The average delivery speed of forwarding unaddressed Baltic direct mail shipments is 10 (ten) working days. 

6.4 The earliest time for forwarding addressed direct mail shipments – the next working day after the transfer to the Post 
– is possible only if the shipments are transferred to the Sorting Centre no later than at 12 p.m.  

6.5 The earliest time for forwarding unaddressed direct mail shipments – the next working day after the transfer to the 
Post – is possible only if the shipments are transferred to the Sorting Centre no later than at 4 p.m. If the shipments 
are transferred later than that, the working day following the day of transfer of the direct mail shipments shall be 
deemed the day of transfer.  

6.6 If the Post has agreed with the terms and conditions of the letter of guarantee and order, they shall forward the 
shipments as the service indicated in the letter of guarantee and order. If the direct mail shipments were not 
transferred to the Post at the time and place agreed upon, the Post shall not deliver the shipments in accordance with 
the letter of guarantee and order. The new time for the delivery shall be the following delivery day, unless the Post 
has previously come to a different agreement with the customer. 

6.7 The Post reserves the right to deliver direct mail shipments which contain unaddressed public information on the next 
working day after the transfer. 

6.8 If the forwarding of shipments is terminated at the request of the customer, the customer undertakes to pay for 
collecting the shipments forwarded to delivery and returning them to the customer in accordance with the price list of 
services. The latest time for the termination of forwarding addressed direct mail shipments is 3 p.m. on the working 
day before the delivery. The latest time for the termination of forwarding unaddressed direct mail shipments is at 5 
p.m. two working days before the delivery. 

6.9 Direct mail shipments are delivered to the receiver via a mailbox or an advertising stand. 

6.10 Shipments which were posted on the basis of the database compiled by the Post are delivered to the receiver via a 
mailbox, if the receiver has not forbidden it with a corresponding unambiguous statement of intent. 

6.11 The Post is entitled to refuse to deliver direct mail shipments to mailboxes which do not ensure the durability of the 
shipments (unlocked, broken). 

http://www.omniva.ee/
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6.12 If direct mail shipments, which are not in a suitable format for placement in a mailbox, have been transferred for 
delivery to the Post, the Post shall process the shipments after agreeing thereon with the customer in accordance 
with the price list of additional services. 

6.13 Direct mail shipments that were not delivered due to reasons independent of the Post shall be returned to the 
customer or destroyed (the customer shall make the choice in the letter of guarantee and order). An invoice shall be 
submitted to the customer for destroying the direct mail shipments in accordance with the price list of additional 
services. 

6.14 The Post shall keep the direct mail shipments which will be returned for 7 (seven) working days as of the last day of 
delivery of the direct mail shipments. Shipments that the customer does not pick up within the specified time shall be 
destroyed. 

6.15 The Post shall return the surplus of unaddressed direct mail shipments to the customer if it receives more shipments 
than agreed upon in the letter of guarantee and order. 

6.16 In terms of unaddressed direct mail shipments in Estonia, the Post ensures a 95% delivery accuracy of the total 
volume of the basis of the order. 

6.17 In terms of unaddressed Baltic direct mail shipments, the Post ensures an 85% delivery accuracy of the total volume 
of the basis of the order. 

7 ADDITIONAL SERVICES FOR ADVERTISING SERVICES 

7.1 Additional services are provided on the basis of an agreement with the Post and for an additional charge in 
accordance with the price list. 

7.2 Compiling an address base 

7.2.1 Upon a request by the customer, the Post shall compile address bases of the receivers for the provision of addressed 
direct mail on the basis of geographical area and the parameters of the target group. 

7.2.2 In the case specified in clause 7.2.1, the Post shall indicate the generic name and postal address of the receivers 
instead of the receiver’s name on the direct mail shipment. The generic name of the receivers shall be determined by 
the customer. 

7.2.3 The address base is issued to the customer for a charge on the basis of a separate agreement concluded with the 
Post and on the premise that it is permitted to communicate the corresponding information. 

7.3 Dispersion is an additional service for unaddressed direct mail, which ensures the delivery of shipments 
proportionally in the entire agreed upon area, but in a smaller volume than there are receivers in the chosen target 
group. 

7.4 Destruction is destroying direct mail shipments by shredding them. 

7.5 Delivery on a certain day is an additional service for unaddressed direct mail, which allows the customer to 
determine on which working day the delivery shall take place. When using an additional service, the direct mail 
shipments must be forwarded to the Sorting Centre 2 (two) working days and to the delivery centre(s) 3 (three) 
working days before the start of the delivery, no later than at 12 p.m. The maximum weight of a direct mail shipment 
for this additional service is 250 g. 

7.6 Urgent order is an order submitted later than the deadline specified in clause 5.1.2. 

7.7 Inserting by hand is adding a shipment to another shipment. 

7.8 Sorting by hand is sorting shipments in accordance with the sorting requirements. 

7.9 Folding by hand is processing a shipment to measurements suitable for posting. 

7.10 Warehousing is storing shipments before and after delivery. A service charge is applied for warehousing in 
accordance with the price list of additional services if the storing periods of the direct mail shipments exceed the 
deadlines specified in clauses 5.2.4 and 6.14. 

7.11 Determination is an additional service for unaddressed direct mail, which enables determining the receivers in a 
specific geographical area as a target group. The determination service is added to the mailing if it is executed on the 
basis of an area appointed on a map or in villages, streets, or areas between villages. In terms of determination, the 
minimum number of receivers in a single geographical area is 20 (twenty). 

7.12 Entering the returns of direct mail is an additional service, in the course of which a data file is compiled for the 
customer about the return of addressed direct mail, which, in addition to the address, includes the reasons for the 
returns. 

7.13 Fast processing of direct mail shipments is an additional service of unaddressed direct mail, which enables 
transferring direct mail shipments to the delivery centre serving the area chosen for the delivery no later than at 12 
p.m. on the working day before the delivery. It is not possible to combine this additional service with the additional 
service “delivery on a certain day”. 

7.14 Choice of target group is an additional service of unaddressed direct mail. 



Standard terms and conditions of ADVERTISING SERVICES of AS Eesti Post 

7 

7.14.1 Possible segments of receivers are: 

 Private person – receivers include a selection of private persons. This selection can be used for deliveries in Estonia, 
Latvia, and Lithuania. 

 Legal person – receivers include a selection of legal persons. This selection can be used for deliveries in Estonia and 
Lithuania. 

 Detached house – receivers include a selection of detached houses. This selection can be used for deliveries in 
Estonia, Latvia, and Lithuania. 

 Apartment building – receivers include a selection of apartment buildings (all buildings which have more than one 
part of a building are considered apartment buildings). This selection can be used for deliveries in Estonia, Latvia, and 
Lithuania. 

7.14.2 It is possible to provide the service, upon request by the customer, on the basis of the parameters unspecified in 
clause 7.14.1, if the Post has expressed preparedness to do so. 

7.14.3 Unaddressed direct mail targeted at different target groups is usually delivered mainly on the basis of exterior and 
indirect parameters. 

7.15 Combining different additional services is based on an agreement with the Post. 

8 CHARGE FOR FORWARDING DIRECT MAIL SHIPMENTS 

8.1 Charges are paid for the advertising service and additional services in accordance with the price list established by the 
Post. The price lists are available on the website of the Post at www.omniva.ee 

8.2 If shipments do not meet the standard terms and conditions, the Post is entitled to apply an additional charge in 
accordance with the valid price list, which is published at www.omniva.ee, by informing the customer thereof in 
advance. 

8.3 The customer shall pay for the advertising service in accordance with the general terms and conditions. 

8.4 If there are less than 300 (three hundred) unaddressed direct mail shipments, the customer shall pay for the delivery 
of 300 (three hundred) shipments. If these shipments are distributed between different zones, the quantity missing 
from the minimum quantity shall be calculated on the basis of the more expensive zone. 

8.5 The Post is entitled to give a discount to a customer from the valid price list upon providing domestic unaddressed 
direct mail services, if a discount has been established for the quantity estimated by the customer for the accounting 
period. 

8.6 The Post shall consider the customer’s discount as an advance by the customer on the basis of the estimation for the 
accounting period. The discount shall apply for the delivery of domestic unaddressed direct mail shipments during the 
accounting period. The accounting period for the discount of the domestic unaddressed direct mail service is 6 (six) 
calendar months. There are two discount periods in a year: 1 January – 30 June and 1 July – 31 December. 

8.7 The size of the discount for the customer shall be fixed for one accounting period. The customer shall submit a 
written estimation to the Post by the 20th (twentieth) date of the calendar month preceding the new accounting 
period for the quantity of domestic unaddressed direct mail shipments for the new accounting period, which is the 
basis for the Post to determine a discount. 

8.8 The Post shall keep records of the domestic unaddressed direct mail shipments sent during the accounting period by 
the customer who submitted the estimation. 

8.9 The Post shall sum up the quantity of domestic unaddressed direct mail shipments actually sent by the customer 
during the accounting period within the month following the accounting period. 

8.10 If the quantity of shipments sent by the customer during the accounting period is smaller or larger than the 
estimation submitted by the customer and a smaller or larger discount rate has been established for this quantity 
than the advance provided for the customer, the Post is entitled to deliver an invoice to the customer in a sum 
reflecting the discount which was received in a smaller/larger amount, and the customer is obligated to pay the 
presented amount. 

9 PROPRIETARY LIABILITY 

9.1 The Post is liable for the damage to or destruction of direct mail shipments during the time that the direct mail 
shipment is in the possession of the Post. The Post shall indemnify to the customer the direct material damage 
related to the damage to or destruction of direct mail shipments, unless the damage to or destruction of direct mail 
shipments was due to circumstances that are considered force majeure, but not more than the delivery charge for the 
advertising service in the area of the incident, which was the basis for the claim. 

9.2 The Post is liable for the noncompliance with quality requirements regarding domestic advertising services if it is 
proven. The liability of the Post is restricted with a proportional share corresponding to the scale of the infringement 
of the paid charge for the service. 

9.3 The Post is not liable for the direct mail shipment not reaching the receiver if: 

 Damage has been done to the receiver’s mailbox; 

http://www.omniva.ee/
http://www.omniva.ee/
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 The receiver’s mailbox does not ensure the durability of the shipments (unlocked, broken, etc.); 

 Access to the receiver’s mailbox is absent or impeded; 

 The Post has received an application to receive unaddressed direct mail to a shared mailbox or advertising stand 
located in the stairway. 

9.4 The Post is not liable for whether the data in the database compiled for sending direct mail shipments is up to date if 
the information, which is the basis for compiling the database, is defective due to reasons independent of the Post. 

10 SETTLEMENT OF COMPLAINTS 

10.1 A customer is entitled to submit a complaint on the ordered advertising service in writing or in a format which can be 
reproduced in writing (e-mail) no later than within 5 (five) working days as of the final date of the Post forwarding 
the direct mail shipments to the receivers. 

10.2 The Post shall respond to the complaint submitted in accordance with the procedure specified in the previous clause 
in writing or in a format which can be reproduced in writing (e-mail) no later than within 10 (ten) working days as of 
its reception or arrival (if the complaint is submitted by e-mail). 

10.3 If the activities of the Post are in conflict with the legislation of the Republic of Estonia, any person may submit a 
written complaint to the Estonian Competition Authority or seek to defend their rights in court. 


